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March 15, 2004

Center Specialist Participates in University Coalition Summit

LAS VEGAS, Nev. — Food and agriculture product
centers from across the nation met in February in Las
Vegas, Nev. to discuss possible opportunities for col-
laboration.

The purpose of the University Coalition, sponsored by
the National Grocers Association, was to maximize the
influence and impact of university supported food and

agriculture product centers on food industry issues.

Jim Brooks, business and marketing specialist, repre-
sented Oklahoma State University and the Oklahoma
Food and Agricultural Products Research and Technol-
ogy Center at the conference.

"It was an honor to be selected by the National Gro-

cers Association to participate in the University Coali-
tion and to have the opportunity to promote the servic-
es and assistance available at the Center," Brooks said.

Other universities that attended the conference in-
cluded Arizona State University, Cornell University,
University of Minnesota, Portland State University,
Purdue University, St. Joseph’s University and West-
ern Michigan University.

The conference began with university program over-
views. Each university representative gave a 15-min-
ute description of his or her program.

Following the program overviews, keynote speaker
Matt Sanders, representative of SUPERVALU, gave a
speech to stimulate collaborative thinking and discus-
sion between the centers.

Sanders stressed the need to encourage more student
interest in the retail food industry and increase com-
munication between industry and university represen-
tatives.

In addition to those attending the meeting from univer-
sities, industry leaders representing Unilever, PepsiCo,
Kraft, Price Chopper, Ramey’s and URM Stores also
attended and participated in the open discussion on
industry issues.

The group discussed current industry needs and how
the university community can assist in fulfilling them.
The university representatives offered methods to
share knowledge bases and resources.

One of the major topics of the conference was ob-
stacles that prevent the university community from
working together and possible ways to overcome some
of the obstacles.

"One of the intriguing factors of the discussions was
that the Center works directly with the food industry
in the state, and the other universities in attendance
focused on academic curriculums and post-graduate
programs," Brooks said.

The university representatives also discussed industry
scholarship programs and shared examples of success-
ful programs and ways to improve opportunities of-
fered. Industry certification programs were reviewed,
and suggestions were made regarding a coalition
model and the amount of industry support needed for
the program.
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The discussion included examples of industry recruit-
ment and retention programs and methods of expan-
sion in the future. Industry scholarships were offered
as a possible solution.

The final topic discussed was academic institution
connectivity. The university representatives proposed
methods to delve more effectively into important in-
dustry issues. The possibility of offering a "universal"
Web site was discussed.

"Each university representative submitted their Web
site address to Dr. Cliff Shultz, dean and professor at
the Morrison School of Agribusiness at Arizona State
University," Brooks said. "Dr. Shultz was selected to
review each Web site and make recommendations to
the group at the next meeting for further discussions."

The University Coalition decided to devise five com-
mittees to research possible avenues for increased
effectiveness. The committees will deal with the
following issues: the development of a mentors pro-
gram, professional certification, improving work place

diversity, unified Web site development and seeking
reciprocal programs.

Brooks will participate in the mentors program and
professional certification committees. An interim
report from each committee will be provided to the
National Grocers Association by June 15, 2004.

The completed reports will be presented at the NGA
Executive Leadership Conference scheduled for New
Mexico in mid-September.

"I am looking forward to participating on the two
committees for which I was selected and strongly be-
lieve that the University Coalition will provide some
very positive programs for private industry and the
National Grocers Association membership," Brooks
said.
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Jim Brooks is a business and marketing special-
ist at the Food and Agricultural Products Cen-
ter. He may be contacted at (405) 744-6071 or
brookjw(@okstate.edu.
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